Now, is it possible to make a business presentation actually NOT boring?
“It was the babies bib that brought on the final crisis” but that is the jump to the end of the story!

Let us start at the beginning, once upon a time one fine sunny morning I was sitting hunched over my computer looking things up on Google. I typed in “Storytelling” and “Corporate”. I was trying to find out more about the fad that says telling stories is the best way of communicating, leading and getting people to do what you want them to do. 
In the last few years this craze has got out of control. Almost every institution believes in story telling. At the 2004 annual national storytelling conference there will be 52 work-shops, a telethon and a special support group for story tellers.
There turns out to be a huge industry of people with “Storyteller” or worse “Story practitioner” written on their business cards who make a living helping executives with their stories. A book has just been written called “Around the corporate campfire”. I’ve never liked camp fires as I have never liked ghost stories or singing “blowing in the wind”, but putting “Camp fire” and “Corporate” together is truly terrifying! 
My own story of my morning on the Internet did not end there, I stumbled across a Web site selling story telling merchandise, there were mugs, mouse mats and the story teller’s babies bib ($6.99)! When a management fad crops up on a baby’s bib it is a sign that the end is near!. 
There is however a contradictory postscript made necessary by the tale of Stephen Denning” who used to be the Head of Knowledge Management at the World Bank and has now re-modelled himself as a story telling Guru. He tells about getting colleagues at the bank to accept knowledge management. They had taken no notice of his logical PowerPoint presentation. He then told a 150 word story about a health worker in Zambia who’s job was transformed by being able to look up “malaria” on the Internet. They all saw the point of how powerful sharing information can be to them. He then went to see a Master Storyteller only to be told that his story was pathetic. There was no plot or character development. Denning knew the that the story teller was wrong, a fancy story would have gone down badly with the World Bank people who, like most busy people,  want to get to the point in seconds. Denning is right, a short judged story will often reach places dry analysis can not. 
I would not call this story telling but giving a relevant example. The power of an example is glaringly obvious and may make something easier to understand and remember. The trouble is, “Give an Example” is a rather flimsy basis for a management fad. Might not look bad on a bib, though!
